LITERARY PUBLICATION CREDITS

Anniversarium. The Autumn Poems. The Poet’s Press, 1984. Ex-
panded and reprinted 1986.

Anniversarium: The Autumn Poems. The Poet’s Press, 1996.
Third edition, revised and expanded. Fourth edition
posted on Internet as an e-book in 2002.

“Anniversarium 1.” Stone Soup Poetry, Boston.

“Anniversarium II.” Poem. Stone Soup Poetry Boston 16.

“Anniversarium XV.” Crypt of Cthulhu, Halloween 1988.

“Anniversarium XVI1.” Poem. Crypt of Cthulhu #45.

“Anniversarium XX.” Poem. Moorish Science Monitor.

“Ashes in Equinox, Mars in Conjunction.” Poem. In
memoriam for Barbara A. Holland. Home Planet News
No. 29, 1990.

“At Lovecraft’s Grave.” Poem. Lovecraft Studies, Autumn
1987.

At Lovecraft’s Grave. Poems. The Poet’s Press, 1987. The title
poem has been reprinted in Lovecraft Studies and in the
Lovecraft Centennial book.

“Autumn Song 2.” Poem. Stone Soup Poetry Boston.

“Books over birds.” [Letter defending the Providence
Athenaeum)] East Side Monthly, Providence, RI. Novem-
ber 2003.

“Border guard.” Poem. Liberty Magazine, 1989.

Buried Alive: An Anthology of Underground Writing. Invisible
Books, 2005. Jacob Rabinowitz, ed. Features 30 pages of
Rutherford poems.

“Can any film Dracula be true to Stoker’s masterpiece¢
Coppola’s failed vampire.” Film review. Printed first in
Haunts magazine (Issue 25), then reprinted in Cthulhu
Prayer Society Newsletter, April 22, 2001.

“Chain smoker.” Poem. Breathe! anthology, Warthog Press,
1980.

City Limits. Poems. Ascendant Scorpion, New York, 1970.
Limited edition chapbook.

‘The Collectors.” Poem. Stone Soup Poetry (Boston), Issue 28,
1976.

“Come that downward plummet of the world.” Poem. Stone
Soup Poetry Boston 16.

“Creation revisited.” Poem. Haunts, Spring 1987.

“Day of the Gorgon: In search of the snake-haired sisters of
death.” Cthulhu Prayer Society Newsletter, July 14,2002. 3

pp-

“Dead poets.” Poem. The Newport Review, 1994.

The Death of Jocasta. Drama. Performed in a staged reading by
The Writers Circle at Brown University, April 2004.

“Eclipse.” Chrysalis, Rhode Island, Jan 1988.

“Ed Wood.” Film review. Haunts 29. 3 pp.

“Edgar and Helen.” Poem. Crypt of Cthulhu #48.

“Ganymede.” Poem. Ganymede [England], Vol 1 No 4, 1986.

“Ganymede.” Poem, Brown [University] Classical Journal,
1986.

The Gods As They Are, On Their Planets. Poetry. The Poet’s
Press, 2005. 208 pages.

“Great horror stories that should be movies.” Film commen-
tary. Haunts 32, Winter 96/Spring 1997.

BIBLIOGRAPHY OF PUBLICATIONS & ARTICLES
by BRETT RUTHERFORD

“Horror’s new home: writer Brett Rutherford, a creative de-
scendant of Poe and Lovecraft, returns to Rhode Island.”
Interview of BR by Justin Wolff. Providence Phoenix, Dec.
3, 1999, 2 pp.

“I see dead people -- who's who in Mt. Auburn.” A brief guide
to the literary dead in Cambridge’s cemetery. Cthulhu
Prayer Society Newsletter, June 9, 2002. 2 pp.

In Chill November. Poems. The Poet's Press, 1990.

“In Prague, a tree of many colors.” The Rift, 1998.

“Incubus/succubus.” Poem. Boston Sidewalk Stethoscope.

“Ivan Grozni.” Poem. Liberty Magazine. 1990

“Ivan Grozni.” Poem. Der Golem 2, Autumn 1988.

“Julius Caesar.” Drama review. Haight-Ashbury Free Press,
1967.

“Jurassic Park and Dead Alive.” Film review. Haunts 26. 2 pp.

Knecht Ruprecht, or The Bad Boy’s Christmas. The Poet’s Press,
1992.

Last Flowers: The Romance Poems of Edgar Allan Poe and Sarah
Helen Whitman. The Poet’s Press, 1987. An extensive es-
say on Poe and Mrs. Whitman as well as a selection of
their poetry. The first edition of SHW’s poems since
1916. Second, expanded edition, hardcover, in 2003.

“Lovecraft’s secret park: we search for horror haunts in Lin-
coln Woods.” Cthulhu Prayer Society Newsletter, October
13, 2002. 4 pp. Also published on Internet.

The Lost Children. Novel. 431 pp. Zebra Books, NY, 1988.

“Low tide.” Poem. Crypt of Cthulhu #46.

“Luna.” Poem. The Rift, 1997.

“The man who tasted gray.” Haight-Ashbury Free Press, 1967.

May Eve: A Festival of Supernatural Poetry. Grim Reaper
Books, 1975. (BR is editor and one of four poets repre-
sented).

Night Gaunts: An Entertainment Based on the Life and Writings
of H.P. Lovecraft. Play. Produced in staged readings at
The Providence Athenaeum, Providence RI. March 13,
1988 and again in 1991. Published as a book in 1993. Re-
vised in 2002, new edition published Jan 2005.

“No mausoleum, please.” Molasses in January [Edinboro State
University], Spring 1991.

“October is coming.” Poem. Newport Review, 1988.

“The Outsider.” Poem. Der Golem, 1988.

Piper. A novel, co-authored with John R. Robertson. 463 pp.
Zebra Books, NY, 1985.

“Pluto Demoted.” Poem, and a brief memorial essay on Clyde
Tombaugh, the discoverer of the planet Pluto. Cthulhu
Prayer Society Newsletter, March 18, 2001. 3 pp.

“Poe and Mrs. Whitman: Doomed romance, great poetry.”
Cthulhu Prayer Society Newsletter, May 20, 2001. 3 pp.

Poems from Providence. Poems. The Poet's Press, 1991. More
than 200 pages of poetry written in Providence from
1985 to 1988.

“Poesy interviews poet and publisher Brett Rutherford.” In-
terview of BR by Brian Morrisey. Poesy 3, 1991.

“Poetry motels.” Poem. Just Add Water, May 1996. New York
(1990s).

Poets Fortnighly. A newsletter for poets, published in New
York City 1971-73. Edited by Barbara A. Holland and



BR. This was New York City’s first “poetry calendar,”
with book reviews and commentary.

Prometheus on Fifth Avenue. Poems. The Poet's Press, 1987.

“Providence’s North Burial Ground: 300 years old and look-
ing its age.” Cthulhu Prayer Society Newsletter, June 10,
2001. 2 pp.

The Pumpkined Heart. Poems. The Poet's Press, 1973.

“Remembering Medea.” Poem. Haunts, Fall 1987.

“Reunion: poem found on the neck of a deer, killed in the
Black Forest, Germany, 1975.” Poem. The Rift, April
1998.

“Salem.” Poem. Weird Tales, 1988.

“Scenes from a Mexican vampire movie.” Poem. Haunts,
Spring 1987.

“Scenes from a Mexican vampire movie.” Poem. The Rift,
1998.

“Scenes from a Mexican Vampire Movie.” Poem, adapted
into a comic in the magazine Midnight Graffiti, June
1988.

“Son of Dracula.” Poem. Crypt of Cthulhu #45, Candlemas
1987.

Songs of the I and Thou. Ascendant Scorpion Books, PA. 1968.
The poet’s first limited edition chapbook, hand-bound,
printed on hand-marbled paper.

“The spiders.” Poem. Haunts magazine.

“The stuff that dreams are made of.” Poem. Haight-Ashbury
Free Press, San Francisco 1967. Centerfold spread poem
with psychedelic illustrations.

Thunderpuss: In Memoriam. Poem. Limited edition chapbook,
1987. The Poet’s Press. This is the dead cat book, and
only 50 copies were circulated.

“Tillie.” Poem. Oxalis, 1988.

“Transcending Mediocrity: The Poetry of Barbara Holland.”
Contact II, Spring 1979.

“The Tree at Lovecraft’s Grave.” Poem for HPL’s birthday,
August 20, 2000. Cthulhu Prayer Society Newsletter,
March 18, 2001.

Twilight of the Dictators. (Poems, with Pieter Vanderbeck).
The Poet's Press, 1992. Poems written about Russia and
Eastern Europe by the two poets between 1968 and the
fall of the Berlin Wall in 1989.

“Valkyries on Route 128.” Poem. Beyond: Science Fiction and
Fantasy, Issue 10, July 1988.

“Viking.” Poem. Future Life magazine. Also reprinted in an
anthology on space flight from University of Iowa Press,
Spring 2005.

Whippoorwill Road: The Supernatural Poems. Poems. The Poet's
Press, 1985. Second, expanded edition, 1998. A mam-
moth compendium of more than 200 pages of dark and
strange poems. Third edition, January 2005.

“Wolf and The Crow.” Film review. Haunts. 3 pp.

Musical collaborations: Pennsylvania composer William Al-
exander of Edinboro State University has composed a
set of choral pieces, a song cycle, and several symphonic
pieces using text from or inspired by BR’s poems.

The New York Writers Café. A literary web site featuring four
New York-area small presses. Disbanded and replaced
by www.thepoetspress.org

The Poet's Press on the Internet. A web site containing hun-
dreds of pages of poetry by BR and his choice of the best
poets he has published over the years.

Lovecraft in Providence. Founder and moderator of this Yahoo
group, providing information exchange for local fans of
H.P. Lovecraft. lovecraftinprovidence@yahoo.com
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Cthulhu Prayer Society Newsletter (2000 to present). An
occasional print and e-newsletter covering topics
strange and wonderful, as well as promoting local
Lovecraft-related events. Sixteen issues published since
2000.

PRINTING HISTORY

“American Metal Typefaces.” [Book review]. Printing News,
May 16 1987.

“The American printer in 1883: How he lived and what he
looked forward to.” American Printer, 1983.

“American printing in the 1880's.” American Printer, 1983.

“And you thought you had management problems!” Ameri-
can Printer, 1983.

“Are we murdering our printing heritage¢” NAPL Manage-
ment Bulletin, January 1979.

“Calico and art prints: modest beginnings for the gravure gi-
ant.” American Printer, 1983.

“Graphic Arts History profiles 20th century’s defining de-
signers.” Book review. Printing News, September 10,
2001. 2 pp.

“The 1891 Inland Printer reported on the battle of the
linecasters.” American Printer, 1983.

“First in-depth biography in English helps us find Gutenberg
the man.” Book review of Johann Gutenberg: The Man
and His Invention by Dr. Albert Kapr. Printing News,
2001. 5 pp. plus sidebar on Internet printing history
sites.

“For more than money: the joys of a century of printing.”
[Feature article on the 100th Anniversary of the maga-
zine Inland Printer, later American Printer.] American
Printer, October 1983.

“Four Metro Area printing firm sagas show divergent paths
to longevity.” Profile of four company histories for the
75th Anniversary issue of Printing News. February 3,
2003. 3 pp.

“Frank Preucil’s library on color joins GATF’s printing collec-
tion.” Printing News, June 14, 1999. 3 pp.

“From Pioneers to Leaders” an exciting saga. [Book review]."
Printing News. December 24, 1983.

From Pioneers to Leaders. National Association of Printers and
Lithographers, 1983. A hardcover, illustrated fifty-year
history of the printing trade association. Based on archi-
val materials plus original research by the author. Also
excerpted as a series in The Printing Manager and Printing
News.

“Hermann Zapf and his design philosophy. [Book review].”
Printing News, June 1987.

“Johann Gutenberg and His Bible unravels some ancient mys-
teries.” [Book review] Printing News, October 1, 1988. 2

Pp-

“John DePol Obituary.” Printing News, January 2005.

“John DePol’s unforgettable engravings capture a lost New
York and its printing history.” Printing News, Sept. 7
1998, 3 pp.

“Millennium of printing yields great moments.” A brief
time-line of printing history since 800 A.D. Printing
News, December 20, 1999. 3 pp.

“National Museum of Printing History opens its doors in
North Andover, Mass.” Printing News, August 7, 2000. 3
pp. plus photography by BR.

“99 And Counting: Inland Printer/American Printer since
1883. A ten-part series chronicling the history of print-
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ing and typesetting technology since 1883. American
Printer, October 1982 through October 1983.

“Offset: the black sheep that wouldn't go away.” American
Printer. 1983. Article on the early history of offset print-
ing.

“Printing History Museum brims with treasures; latest ex-
hibit draws printers and history buffs.” Printing News,
November 18, 2002. 3 pp. plus photographs by BR, plus
a sidebar “What on earth is a Wayzgoose¢”

“Sad career of Ottmar Mergenthaler is revealed in landmark
biography.” [Book review]. This long review recaps the
tragic career of the inventor of the Linotype. Printing
News, March 11, 1989.

“Sotheby’s to auction first printing of the Declaration of In-
dependence: Dunlap’s rush job worth $4 to $6 million.”
Printing News and Printing News On-Line, January 24,
2000. 2 pp.

“Those amazing men and their typesetting machines.” Amer-
fcan Printer, 1982.

Typophiles tribute to wood engraver John DePol has many
memories for New York area printers.” Printing News,
Feb 8, 1999.

“Volume on graphic design pioneers is a tribute to over-
looked art form.” [Book review] Printing News, June 24,
1989, 3 pp.

“While preparing to celebrate its 75th Anniversary, HSGA
[High School of the Graphic Arts] uncovers archival
treasures.” Printing News and Printing News On-Line,
May 7, 2001.

SURVEYS AND MARKET STUDIES

Color Digital.com. Two annual buyers’ guides listing all U.S.
installations of digital presses. BR created and managed
database, producing typeset output which was used in
Buyer’s Guide issues for Digital Imaging magazine in
1999 and I/O Magazine in 2000. The database was also
output into HTML for use in the Internet web site
colordigital.com.

GraphStats (formerly Blue Book Marketing Information Re-
ports). A quarterly information service in print and on
CD-ROM of data compilations and commentary about
the North American graphic arts industry. Editor since
1995. AF. Lewis & Co., Inc., now Reed Business Ser-
vices.

TrendWatch Market Reports. 1997 to present. [Final copy edit-
ing, production, design and PDF output for eight major
market studies per year since 1997, with responsibility
for databases, and production of hundreds of pages of
elaborate charts and tables].

“Changing trends in self-advertising.” National Association
of Printers and Lithographers and American Printer.
“Controlled growth through effective management reports
[Survey on use of MIS systems].” National Association

of Printers and Lithographers and American Printer.

“Cost mark up in the printing industry.” National Associa-
tion of Printers and Lithographers and American Printer,
1978.

“Depreciation practices in the printing industry.” National
Association of Printers and Lithographers and American
Printer.

Gravure Industry Buyer's Guide. A comprehensive buyer's
guide for suppliers to the gravure industry, compiled
and edited by BR.. Gravure Magazine, Fall 1988.
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“Gravure’s big role in cartons and labels [GAA Profile Survey
update].” Gravure, Fall 1998. 4 pp. Presents dollar values
of market segments, market shares for gravure printing,
lists of companies operating gravure equipment, and list
of relevant mergers/acquisitions.

“The industry's experience with OSHA [survey and analy-
sis].” National Association of Printers and Lithographers
and American Printer, November 1986.

“Manhattan’s printers at 2000’s threshold: still here, thank
you, and significant.” A statistical study conducted by
BR of how many printers remain in Manhattan, along
with profiles of their equipment and product specialties.
Printing News, December 6, 1999. 4 pp with tables.

“An ounce of preventive maintenance.” National Association
of Printers and Lithographers and American Printer, 1977.

“The printing industry’s computer literacy.” National Asso-
ciation of Printers and Lithographers, 1987. A survey of
computer skills required for new hires.

Profile of the American Gravure Industry, Gravure Technical
Association, New York NY, 1983. A major market and
equipment profile of the U.S. gravure industry covering
the years 1976- 1982. 178 pp.

Profile of the U.S. Gravure Industry, Gravure Association of
America, New York NY, 1989 edition and 1994 edition.
A 320-page market and equipment profile of gravure in
publication printing, packaging and product printing.
The most comprehensive market study ever undertaken
of this $15 billion industry segment.

“The Profile Survey of the U.S. Gravure Industry.” Gravure,
Spring 1989.

“Raw materials cost and quality.” National Association of
Printers and Lithographers and American Printer, 1979.

“Survey of sheetfed presses under 22 inches.” National Asso-
ciation of Printers and Lithographers, 1982.

“Survey on overruns/ underruns.” National Association of
Printers and Lithographers and American Printer, 1976,
revised and updated in 1978.

“What printers are doing about OSHA.” National Associa-
tion of Printers and Lithographers and American Printer,
1978.

“Women move forward in the graphic arts [survey and
analysis].” National Association of Printers and Lithog-
raphers and American Printer, 1978.

GRAPHIC DESIGN, TYPESETTING,
AND PRE-PRESS

“Anti-profit attitude is biggest challenge.” Based on BR’s pre-
sentation to Typographers’ Association of New York.
The Typographer, April/May 1983.

Art and Copy Preparation for Gravure. Gravure Technical As-
sociation, 1982. A guide for artists and designers. Edited
from materials prepared by ad agencies and prep houses.

“Artists can improve productivity, too!” National Associa-
tion of Printers and Lithographers, 1978.

“Berthold gives us Rhyme and Reason: A Typographic Novel
for type lovers.” (Book review). Printing News, January
22,1988.

“Bourges offers elegant approach to the correct selection of
color.” Printing News, January 12, 1998. 1 p.

“The camera choice: a survey.” NAPL Special Report, 1979.

“Can dot matrix printers become low cost typesetters¢” Vec-
tors, June 1984.
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“Database management services could be a gold mine for the
small shop.” Printing News, April 6, 1992.

“GATF’s Direct Mail Pal is an all-around production hand-
book.” Book review. Printing News, September 30, 2002.
2 pp.

“Get it printed says it all — the uneasy world of the novice
desktop designer.” Printing News, August 20, 2001. 1 p.

“Hefty Illustrators XXX celebrates work of America's top-
notch artists.” [Book review]. Printing News, September
23, 1989. 2 pp.

“In-house typesetting: the real story.” A brochure for Typog-
raphers Association of New York, c. 1985.

“Jan White's new manual is guide for desktop publishing de-
signers.” [Book review]. Printing News, July 23, 1988.

“Lindenmeyr paper festival draws 400 annual report design-
ers to the Tower Suite.” Review of premium papers for
annual reports. Printing News, October 14, 1989.

“Manual of Comparative Typography should aid in identify-
ing typefaces.” [A book review and evaluation of a new
typeface identification system.] Printing News, February
6, 1988. 2 pp.

“Microcomputers as front end systems.” Two-part series,
Vectors, February-March 1985.

“MS Publisher 2000 enables pack-and-go file transfer to
printers, service bureaus.” Printing News, December 14,
1998. 2 pp.

“New concern for VDT users: electromagnetic side effects.”
Printing News, December 2, 1989. 2 pp.

“New folding guide offers complete layouts and setups for
every known paper fold.” Book review. Printing News,
January 6, 2003.

“Pleas of VDT operators heard in west; can East coast firms
be far behind¢” [Review of VDT legislation.] Printing
News, January 7, 1991. 2 pp.

“Postage stamp design and printing embrace digital prepress
workflow.” Printing News, December 11, 2000. 3 pp.
Also published in Micro-Publishing News and on-line by
Cygnus Graphics Network.

“The printer and Universal Product Codes.” National Associ-
ation of Printers and Lithographers, 1978.

“Printers in the market for profit should mind their digital
assets [A primer on digital asset management].” Printing
News, Aug. 24, 1998. 4 pp.

“Pros and cons of typesetting methods,” Pre-Press, October
1984.

“The Reproduction of Color treats subject as a quantifiable
science.” [Book review]. Printing News, August 6, 1988.

“Serious fears voiced at Type 87 on the quality of design in
future.” Printing News, October 24, 1987. 3 pp.

“Small canvas: postage stamps present designers with ahost
of unique challenges and opportunities.” Micro Publish-
ing News and Micro Publishing News On-Line, December
2000.

“Software programs convert varied word processor files.”
Printing News, January 8, 1990. 2 pp.

“Stocking stuffer: USPS guide makes an ideal gift for all di-
rect mail customers.” Book review. Printing News, No-
vember 18, 2002. 1 p.

“Swanson’s Graphic Design and Reading furnishes food for
thought to type lovers.” Book review. Printing News, Oc-
tober 30, 2000. 2 pp.

“TANY rates DuPont's Design System on its merits as type-
setting service.” Printing News, October 3, 1987.
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“Thirty Centuries of Graphic Design, a unique perspective
on the industry.” [Book review]. Printing News, May 7,
1988. 2 pp.

“Two possible entries into PostScript world.” Printing News,
January 21, 1991. 2 pp.

“Type’s connections with art history traced in Gottschall's
superb book.” [Book review] Printing News, June 10,
1989. 3 pp.

“Typographic triumph from U.S. Litho celebrates lure of far-
away places.” [Book review] Printing News, February 22,
1986.

“Unbridled font mania soon to seize the world of electronic
publishing.” Printing News, June 24, 1989. 2 pp.

“Vita brevis, ars longa: calligraphy lives on in a stellar AIGA
exhibit.” Printing News, November 1, 1999. 2 pp.

“Welcome new textbook explains computer color graphics.”
Book review of Computer Color Graphics: Understanding
Today’s Visual Communications. Printing News, Novem-
ber 13, 2000. 1 p.

“What salespeople need to know about telecommunications
and media conversion.” Successful Print Sales, three-part
series, July-September 1986. 9 pp.

“WIP gets a first look at CTP in action during Seybert Nicho-
las plant tour.” On-site look at a new computer-to-plate
system. Printing News, July 3, 2000. 3 pp. plus photo-
graphs by BR.

“Word processing to type: shortcut to productivity and
profit.” Vectors, September 1982. 4 pp.

“Zapf delivers plainspoken message for a provocative coda to
Type 87.” Printing News, October 31, 1987.

GRAPHIC ARTS MANAGEMENT

“Activity-based costing breaks the traditional mold.”
Graphics Network and Printing News, August 2003. 2 pp.

“Aldine Inc. stays in Manhattan to serve ‘want it now’ cli-
ents.” Printing News, January 19, 2004. 2 pp.

“Anything less than perfection in print production amounts
to waste, admonishes NAPL’s Tim Dalton.” Book re-
view of The Printer’s Guide to Waste Reduction. Printing
News, July 16, 2001. 2 pp.

“Are trade associations in the industry effective¢” Printing
News, April 2, 1990. 2 pp.

“Ask someone who's gone broke how you can stay in busi-
ness.” Printing News, November 2, 1992. 2 pp.

“Astoria Graphics strikes a win-win deal with Trinity to re-
main on Varick Street.” Part of ongoing coverage of the
banishment of printers from lower Manhattan. Printing
News, June 5, 2000. 3 pp.

“Barter for goods and services without cash.” Printing News,
March 2, 1992, 2 pp.

“Be your own time manager, get the most out of your day.”
Printing News, September 2, 1992.

“Busy Manhattan newspaper printer crosses East River to
spacious new home in Brooklyn.” Printing News, May
28, 2001. 3 pp. with photographs by BR.

“Changes and benefits of the 1984 tax laws.” Printing News,
November 17, 1984.

“Companies’ security can be safeguarded.” Printing News,
October 13, 1984.

“Con artists in the graphic arts.” (Two Parts) Quick Printing
Magazine, April and May 1980.

“Coping with the mad, mad business world [irrational bosses
and customers].” Printing News, June 3, 1991. 2 pp.
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“Copyright infringement fear is burdening the copy shop.”
Printing News, February 3, 1992. 2 pp.

Cost Watch At Average Litho: A Case Study in Cost Reduction.
First edition, 1979. Co-author with Charles Alessan-
drini. BR edited second edition, revised, 1984; reprinted
1987. 38 pp. National Association of Printers and
Lithographers.

“Digital design business practices help designers and printers
get it right,” Book Review, Printing News, October 15,
2001, 1 p.

“Don’t let desktop publishing cancel small shop creativity.”
Printing News, March 4, 1991. 2 pp.

“End the year by getting rid of your obsolete hardware.”
Printing News, December 7, 1992. 2 pp.

“Everything you wanted to know about printing bro-
kers—-but were afraid to ask!” Printing Manager, June
1981.

Forms Control Program. Co-author with Charles A. Alessan-
drini, National Association of Printers and Lithogra-
phers, 1977. A binder of camera-ready internal control
forms for printing companies.

“Four print buyers pull no punches counseling Metro print-
ers for AGA.” Printing News, October 22, 1988.

“Generous acts that win loyalty.” Printing News, December
17, 1990. 2 pp.

“Give a book a new look and please a client.” Printing News,
October 5, 1992.

“How printers met the challenge of waste and spoilage.” Na-
tional Association of Printers and Lithographers and
American Printer, 1979.

“How PrintNation.com plans to be the web superstore for
printers.” Printing News, November 1, 1999. 2 pp.

How to Establish and Implement a Plant-wide Safety Program. A
monograph on the organizational aspects of a safety
program. National Association of Printers and Lithogra-
phers, 1975. 24 pp.

“How we beat spoilage.” National Association of Printers
and Lithographers, 1978.

“If we cannot work harder, how will we produce more¢
[pointers on productivity].” Printing News, August 3,
1992. 2 pp.

“Information management for the printing plant.” National
Association of Printers and Lithographers, February
1986.

“Isn’t it about time for a business bill of rights¢” Printing
Manager, January 1979.

“Just enough paper, just in time, would make printers and
publishers happy, experts tell APPM executives.” De-
scribes “supply chain initiatives” in paper purchasing.
Printing News, April 3, 2000. 2 pp.

“Keep computer plans realistic.” Printing News, November 4
1991, 2 pp.

“The long & short (runs) of self-publishing.” Feature on
printers who specialize in short run books. 3 pp. Printing
Manager, November/December 1992.

“Management or leadership: you need both.” Printing News,
May 6, 1991. 2 pp.

“Management Plus award winners display the right stuff.”
Printing Manager, March/April 1988.

“Management's mid-life crisis: hazards of career plateaus.”
Printing News. November 4, 1989. 2 pp.

“Managerial burnout can lower your company's effective-
ness.” Printing News, April 2, 1990. 2 pp.
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“Many paths lead to success with Management Plus winners
[Company profiles.]” Printing Manager, May/June 1986.

“Merge, sell, shut down or just keep on printingé AGC Fo-
rum helps printers determine their future.” Printing
News On-Line, February 14, 2000.

“The millennial yawn: Y2K comes as printers just keep on
printing.” Printing News, January 17, 2000. 3 pp.

“Mergers: they're relentless but not inevitably disastrous.”
Printing News, October 7, 1989. 2 pp.

“Metro area technology leaders make bold to go where few
printers have gone before.” Printing News, April 3, 2000.
5 pp.

“New versus used presses.” Printing Manager, November/De-
cember 1984.

“New Jersey, Long Island printers face new area code confu-
sion.” Printing News, January 3, 2000. 3 pp plus sidebars.

“New York printing unions make offer to fight for a Big Ap-
ple printing district.” Printing News, August 9, 1999. 2

pp-

“Off-the-shelf software for small graphic arts firms.” Printing
News, December 3, 1990. 2 pp.

“Overview of waste and spoilage in the bindery.” National
Association of Printers and Lithographers and American
Printer, July 1986.

“PIA Manual points to need for more emphasis on safety.”
[Book review.] Printing News, January 8, 1990. 2 pp.
“The plus behind Management Plus [Profiles of award win-

ning companies.]” Printing Manager, March/April 1987.

“The press decision: web or sheet.” Three-part series, Printing
Manager, May/June-September/October 1984.

“Printers and controllers need a common language for better
cost control.” NAPL Management Bulletin, 1978.

“Printing buyers pull no punches counseling metro printers.”
Printing News, October 22, 1988. A panel of printing
buyers talks about buying in New York versus using
out-of-town suppliers.

“Quality remains graphic arts' missing ingredient.” Printing
News, August 5, 1991, 2 pp.

Reports to Management. A monograph on the use of Manage-
ment Information Systems reports. Co-authored with
Charles Alessandrini, c. 1979. BR prepared new edition
for 1987 release by National Association of Printers and
Lithographers.

“Resistance to learning holds small printers back.” Printing
News, July 6, 1992. 2 pp.

“Secrets to success in battling waste and spoilage.” Printing
Manager, September/October 1985.

“Suggestion systems — a proven way to cut your costs while
improving productivity.” National Association of Print-
ers and Lithographers, January 1987.

“Small printers have the edge in surviving the Nineties.”
Printing News, January 6, 1992.

“Take nothing for granted: certainly not the air you
breathe.” A review of present concerns about indoor air
pollution. Printing News, October 21, 1989.

“Time management is the next frontier in productivity.”
Printing News, November 18, 1989.

“Wastewater regulations: another deluge of federal interfer-
ence¢” NAPL Management Bulletin, March 1979.

“We’re drowning in printing [the printed word is more in
evidence than ever.]” Printing News, September 7, 1992.
2 pp.

“What will we print if people can't read: America's literacy
crisis.” Printing Manager, September 1980.

Phone 401-559-2960
brettrutherford@cox.net



“When lying becomes business as usual, truth must serve as
the business plan.” Printing News, June 7, 1999. 2 pp
“Why do small printers go out of business¢” NAPL Manage-

ment Bulletin, 1979.
“Why nothing works.” Printing Manager, May 1979.

TRAINING

WorkPLACE Communications Coutse. A training course on ba-
sic language, reading and writing skills for the graphic
arts workplace. Consists of student workbook and 500-
page instructor's manual. Published by National Asso-
ciation of Printers and Lithographers, 1993.

Meeting or Exceeding Customer Expectations. A monograph for
graphic arts trainers reviewing dissertations, literature
and resources on the topic of customer satisfaction. Pub-
lished by Association for Graphic Arts Training, Roches-
ter NY. 1992.

“The printing industry’s training crisis.” Printing Managet,
two-part series, July-August 1981.

“Sales or technical backgrounds—which should you seek in
trainees¢” Managing Print Sales, December 1990. 4 pp.

TECHNOLOGY

“Adobe’s new play for paperless books presents a challenge
for print diehards.” Printing News and Printing News
On-Line, January 29, 2001. 5 pp.

“Aladdin’s ‘Magic Genie’ grants customers’ wish for more
versatile gluing and scoring. Printing News, January
2000, 3 pp. plus photographs by BR.

“Allowing for fuel stops on the technology train [Deciding
when to buy and install software upgrades for your
PC].” Printing News, June 1, 1992, 2 pp.

“As the portable Rocket eBook debuts, future of printed
texts remains secure.” Printing News, Nov. 9, 1998. 3 pp.

“Books versus digital media: whatever we do, it crumbles,
fades, warps or vanishes.” Printing News, August 23,
1999. 2 pp.

“Boston’s Spire Printing soars to success with the first U.S.
installlation of NexPress.” Printing News, July 20, 2001.

“Can well-lighted workplace conserve energy in comfort¢
[Management options for plant lighting.]” Printing
News, March 18, 1991. 2 pp.

“Coming web press emission guidelines pose threat to larger
printers.” Printing Manager, October 1980.

“Competitive potential of computer graphics.” National As-
sociation of Printers and Lithographers, August 1986. 6

pp-

“Complying with OSHA's noise rules.” National Association
of Printers and Lithographers, June 1982.

“Computerized sales manager.” Managing Print Sales, two-
part series, April-May 1985. 8 pp.

“Computers as front end systems: special report.” Typogra-
phers International Association, 1984.

“Even experienced PC users may need a primer of basics [The
need to know about your PC's operating system.]” Print-
ing News, April 1, 1991. 2 pp.

“Frank Romano assures BFA bindery to play a pivotal role in
digital printing’s future.” Printing News, May 22, 2000. 3

pp-

“Graphic arts dealers assay e-commerce; printers are buy-
ing.” An overview of the use of the Internet by graphic
arts dealers to sell products and services to printers.
Printing News, June 26, 2000. 3 pp.
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Gravure: Process and Technology. BR wrote five chapters and
edited all the text for this college graphic arts textbook.
BR also designed and typeset this hard cover book using
desktop publishing. Gravure Association of America,
1991. 462 pp.

“Gravure conferees say the method is on verge of break-
throughs.” Printing News, April 16, 1988. Same material
also adapted and reprinted in Gravure Magazine.

The Gravure Doctor Blade. A technical manual edited and de-
signed by BR for Gravure Technical Association, 1983.
30 pp including glossary of terms.

The Gravure Image Carrier. A technical manual edited and de-
signed by BR for the Gravure Technical Association,
1985.

Gravure Publication Paper. A technical manual edited and
designed by BR for the Gravure Technical Association,
1984. 52 pages.

“High-tech copy tech.” Instant Printet, November 1990, 3 pp.

“How developments in reproduction technology are affect-
ing markets.” National Association of Printers and
Lithographers, December 1983. 11 pp.

“How to cut lighting and cooling costs.” National Associa-
tion of Printers and Lithographers, March 1983. 8 pp.

“How to cut your heating costs this winter.” National Asso-
ciation of Printers and Lithographers, November 1982.
10 pp.

“Humidification can help beat those pressroom winter
woes.” Printing News, November 19, 1990. 2 pp.

“Indoor air pollution is high on management's winter list.”
Printing News, December 2, 1991. 2 pp.

“In-house color: tools are within reach.” Printing News, April
2, 1990. 3 pp.

“Look Ma, no ink! The new wave of copier/duplicators ar-
rives.” Vectors, February 1984.

“Machines that talk back: voice technology.” Vectors, May
1984.

“Microprocessors in production equipment.” Three-part se-
ries, Vectors, November 1982-February 1983. 12 pp.
“New display screens brighten equipment future.” Vectors,

June 1983.

“New talking terminal that proofreads.” Printing News, Octo-
ber 27, 1984.

“No matter what you publish or print ...copiers are gaining
on you!” Vectors, January 1984.

“On-demand hardcover books¢ No way, you say. Au con-
traire, says innovator Acme Bookbinding.” Printing
News and Printing News On-Line, April 9, 2001. Feature
article with plant photos by BR.

“Panelists tell Women in Production: Computer-to-plate is
not going away.” Printing News, October 30, 2000. 5 pp.

“Print on demand gets a new face as cluster printing gains
momentum,” Printing News, Oct 12, 1998.

“Print Unchained reveals complex origins of digital printing
juggernaut.” Book review. Printing News, December 10,
2001. 2 pp.

“Print Wars: the perils and opportunities of new technol-
ogy.” Printing Manager, January 1981.

“Printers in the market for profit should mind their digital
assets.” A primer on digital asset management. Printing
News, August 24, 1998. 4 pp.

“Quick printers are working to put color within reach.”
Printing News, October 7, 1991. 2 pp.

“Robots are coming! The robots are coming!” Vectors, Sep-
tember 1983. 4 pp.
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“Robots get better and better...and cheaper and cheaper.”
Vectors, November 1983.

“Robots in printing industry: who wants or needs them¢”
Printing News, February 18, 1991. 2 pp.

“Talking computers and tiny presses: report from GRAPH
EXPO.” Vectors, November 1984.

“Technical sessions at gravure parley focus on water-based
inks and GCR.” Printing News, May 20, 1989. 4 pp.
“Technology equals cost competitiveness, say speakers at
GAA Gravure Week.” Printing News, April 9, 1988.
“Telecommunications primer for printers.” Two-part series,

Vectors, December 1984-January 1985.

“Time management is the next frontier in productivity.”
Printing News, November 18, 1989. 2 pp.

“Videotex: what it means to anxious printers.” American
Printer, August 1984. An in-depth review of the state of
the art in videotext information systems. This article
was actually prophetic about what effects the Internet
would later have on the printing industry.

“Vision and VDT problems.” Printing News, October 13,
1984.

“Vision problems and VDTs: some facts and recommenda-
tions.” Vectors, August 1984.

“What is role of computer graphics¢” Printing News, October
11 198e6.

What the Printer Needs to Know About Microprocessors. Na-
tional Association of Printers and Lithographers, 1984.
A monograph explaining the basics of microprocessors
and how they are being built into printing production
equipment.

“What Videotext will do to printers.” Two-part series, Vec-
tors, April-May 1983. 8 pp.

PERSONNEL MANAGEMENT

“Can you be objective when you interview sales candi-
dates¢” Managing Print Sales, August 1985. 2 pp.

“How to comply with wage-hour laws.” National Associa-
tion of Printers and Lithographers, 1979.

“How to hire a salesperson.” Managing Print Sales, March
1985. 4 pp.

“Industry’s nastiest secret: employee theft.” Printing News,
November 5, 1990.

“Job descriptions for marketing managers.” Practical Market-
ing for Printers, June 1987. 4 pp.

“Managing salespeople who have reached their career pla-
teaus.” Managing Print Sales, two-part series, October-
November 1985.

The NAPL Guide to Graphic Arts Job Descriptions. Co-authored
with Don Merit. National Association of Printers and
Lithographers, 1986. A comprehensive collection of
graphic arts job descriptions.

“New way to handle those delicate performance reviews.”
Managing Print Sales, December 1985 4 pp.

“Sales or technical backgrounds—which should you seek in
trainees¢” Managing Print Sales, June 1986. 4 pp.

“Sales training—the problem that won’t go away.” Managing
Print Sales, two-part series, November-December 1986.
8 pp.

“Sales supervision — what you do and say affects sales force
performance.” Managing Print Sales, October 1986. 4 pp.

“What are the best incentives to offer salespeople¢” Manag-
ing Print Sales, March 1986. 4 pp.
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“What does a marketing manager do¢ The need for job de-
scriptions.” Practical Marketing for Printers, December
1990, 4 pp.

SALES AND MARKETING

“Advertising emphasis must change with the times.” Practi-
cal Marketing for Printers, November 1986. 4 pp.

“Are you evolving as a salesperson¢” Successful Print Sales,
November 1983. 2 pp.

“Are you sure that your customers trust your salespeople¢”
Printing News, July 4, 1987.

“Assertiveness in selling.” Successful Print Sales, two-part se-
ries. January-February 1987. 8 pp.

“Author's alterations: nuisance or sales opportunity¢” Suc-
cessful Print Sales. Two-part series. August-September
1987. 7 pp.

“Author's alterations: turn those thorny A.A. problems into
sales pluses.” Successful Print Sales, January 1984. 4 pp.

“Backward market research suggested by marketing prof.”
Practical Marketing for Printers, July 1985. 4 pp.

“Bartering is big business: a creative way to boost sales.”
Managing Print Sales, January 1987. 4 pp.

“Basing your company’s prices on value to the customer.”
Practical Marketing for Printers, May 1990. 4 pp.

“Better negotiation skills and tactics help printers win jobs,
keep accounts.” Successful Print Sales, May 1992.

“Better presentations mean higher sales.” Managing Print
Sales, July 1985. 4 pp.

“Better self-advertising through the principles of psychol-
ogy.” Managing Print Sales, January 1989. 4 pp.

“Beware of con customers.” The Typographer, Typographers
International Association, Washington DC.

“Body language conveys important messages to both buyer
and seller.” Successful Print Sales, October 1986. 4 pp.

“Body language pointers for visiting new prospects.” Success-
ful Print Sales, September 1989. 4 pp.

“Business ethics and printing sales: right actions equal better
results.” Successful Print Sales, June 1991. 4 pp.

“Business letters can open doors to “hard to get’ printing cli-
ents.” Successful Print Sales, October 1992. 3 pp.

“Buyer/Seller relationships get new attention.” Two-part se-
ries. Practical Marketing for Printers, February and March
1988. 8 pp.

“Can response to sales resistance change the prospect into a
client¢” Printing News, October 15, 1988. 3 pp.

“Career plateaus in selling-are they inevitable¢” Successful
Print Sales, April 1987. 4 pp.

“Challenging those copiers — don’t give in to copier mania
Managing Print Sales, June 1985. 4 pp.

“Changing quality expectations affect printing markets.”
Practical Marketing for Printers, two-part series, March-
April 1985. 6 pp.

“Changing the structure of your services for better position-
ing.” Practical Marketing for Printers, September 1988. 4

17

“Check your present customer mix.” Practical Marketing for
Printers, February 1985. 4 pp.

“Closing the sales presentation right gets you the order.” Suc-
cessful Print Sales, July 1988. 4 pp.

“Color pointers for sales people.” National Association of
Printers and Lithographers, March 1983.

“Competing or cooperating with the customer's in-plant
printing shop.” Practical Marketing for Printers, January
1985. 4 pp.
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“Competitive tactics for printers: how to get down to the es-
sentials of winning.” Practical Marketing for Printers,
April 1991. 6 pp.

“The computer as a sales and marketing tool.” National As-
sociation of Printers and Lithographers, 1987.

“Copyright essentials for salespeople.” Successful Print Sales,
two-part series, January-February 1986, also June-July
1990. 8 pp.

“Customer education — part of the job for today’s sales
force.” Managing Print Sales, March 1989. 4 pp.

“Customer education is also smart selling.” Managing Print
Sales, November 1984. 4 pp.

“Customer education is part of printing industry market-
ing.” Practical Marketing for Printers, September 1992, 4

“Customer satisfaction has role in printing sales and market-
ing.” Practical Marketing for Printers, November 1992. 4

“Customer trust and how to build it.” Successful Print Sales,
July-August 1990. Two-part series, 8 pp.

“Dealing with angry and irrational customers.” Successful
Print Sales, August 1989. 4 pp.

“Dealing with undesirable customers.” Successful Print Sales,
September 1985. 4 pp.

“Do [clerical] employees have enough knowledged” Success-
ful Print Sales, August 1992.

“Don't let a 'generation gap' deprive you of sales power.”
Managing Print Sales, August 1989. 4 pp.

“Don't surrender sales to copiers.” Successful Print Sales,
August 1985. 4 pp.

“Drinking and selling don't mix.” Managing Print Sales, Janu-
ary 1986, also August 1990. 4 pp.

“Elements of a marketing plan.” Practical Marketing for Print-
ers, five-part series, February-June 1986. 20 pp.

“Essentials of market research for printing companies.” Prac-
tical Marketing for Printers, January through April 1989.
16 pp.

“Essentials of pricing for higher profits.” Practical Marketing
for Printers, three-part series, March-May 1987. 12 pp.

“Ethics and the print salesman: doing the right thing is good
for business.” Successful Print Sales. Two-part series. No-
vember and December 1987. 8 pp.

“Evaluating sales candidates from resumes and interviews.”
Managing Print Sales, June 1989. 4 pp.

“Every printer needs a system to handle customer com-
plaints.” Managing Print Sales, February 1988.

“Extra colors and varnish effects: sell them for more value-
added.” Successful Print Sales. Three-part series. May-
July 1987. 12 pp.

“The fax machine: your new sales assistant.” Successful Print
Sales, May 1989. 4 pp.

“Find out what customers really think with a focus group
session.” Practical Marketing for Printers, October 1989. 4

pp-

“Focus group is likely to tell the unvarnished truth.” Printing
News, May 4, 1992. 2 pp.

“Follow-up calls-key to continuing sales.” Successful Print
Sales, two-part series, May-June 1985. 6 pp.

“For long-term success, printers need to build buyer-seller re-
lationship.” Practical Marketing for Printers, September
1991. 6 pp.

“For trouble-free printing sales, get the job specifications
first!" Successful Print Sales, November 1992.
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“Get credit for marketing efforts when they help your com-
pany.” Practical Marketing for Printers, May 1989. 4 pp.

“Get marketing gold from your company's unsuccessful
quote reports.” Practical Marketing for Printers, Novem-
ber 1989. 4 pp.

“Get more sales from marginal and inactive accounts.” Suc-
cessful Print Sales, January 1990. 4 pp.

“Get the best print marketing data from effective mail sur-
veys.” Practical Marketing for Printers, August 1992. 4 pp.

“Getting marketing proposals past management hurdles.”
Practical Marketing for Printers, Two-part series,
August-September 1990. 8 pp.

“Getting the salespeople off the road: cost-effective inside
selling.” Managing Print Sales, May 1984, also Septem-
ber 1990. 3 pp.

“The 'go for it' selling style: assertive versus aggressive.” Suc-
cessful Print Sales, December 1990. 4 pp.

“Great salesman [can become a] bad manager.” Successful
Print Sales, June 1992.

“Grid analysis for sales management decisions.” Managing
Print Sales, three-part series, July-September 1986. 12

pp-

“Heading off quality problems at the pass.” Successful Print
Sales, December 1986. 4 pp.

“Handling customer property.” Successful Print Sales, March
1986. 2 pp.

“Handling sales objections.” Successful Print Sales, October
1984. 4 pp.

“Helping the sales force get the most from each sales call.”
Managing Print Sales, Two part series, April-May 1987. 6

“Help your customers get more for their advertising in
print.” Successful Print Sales, November and December
1988. 8 pp.

“How about a video plant tour¢” Managing Print Sales, Sep-
tember 1985.

“How a small firm can make a big impression.” Printing News,
January 7, 1991. 2 pp.

“How an in-house focus group can tell you things you never
knew about customers.” Practical Marketing for Printers,
three-part series, August-October 1986. 12 pp.

“How can you tell when marketing really works¢” Practical
Marketing for Printers, August 1984. 4 pp.

“How customer service can protect your sales.” Managing
Print Sales, August 1984. 4 pp.

“How do you keep the account when the buyer leaves¢” Suc-
cessful Print Sales, May 1985. 4 pp.

“How does your company look to a prospective printing
buyer¢” Managing Print Sales, November 1983. 3 pp.
“How many prospects are there¢ How much are they worth¢
How to quantify the mysteries of marketing.” Practical

Marketing for Printers, December 1983. 3 pp.

“How printers can implement a sales and marketing plan.”
Practical Marketing for Printers, October 1991. 6 pp.
“How printers’ sales forecasting can be more accurate and re-
liable.” Practical Marketing for Printers, February 1992. 4

pp-

“How printers watch competitors with monitoring pro-
grams.” Practical Marketing for Printers, March 1991. 6

pp.
“How sales and sales management style can make a differ-
ence for printers.” Successful Print Sales, December 1991.
“How sales forecasts can help.” Managing Print Sales, Febru-
ary 1986, also October 1990. 4 pp.
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“How salespeople establish and maintain customer trust.”
Managing Print Sales, Two-part series, April-May 1986.
8 pp.

“How time management can improve your sales perform-
ance.” Successful Print Sales, March 1984. 4 pp.

“How to be sure you have all the job specifications.” Success-
ful Print Sales, May 1984. 4 pp. Updated and reprinted in
same newsletter in October 1987.

“How to boost your company's public image-and sales.”
Practical Marketing for Printers, two-part series, January-
February 1984. 8 pp.

“How to change pricing to reflect market value and improve
profits.” Practical Marketing for Printers. Three-part se-
ries. March-May 1987. 12 pp.

“How to conduct a survey to get valuable market data.” Prac-
tical Marketing for Printers, May-June 1988. 8 pp.

“How to deal with sales resistance.” Successful Print Sales,
September 1984. 4 pp.

“How to find customer industry market information.” Prac-
tical Marketing for Printers, three-part series, November
1985-January 1986. 12 pp.

“How to find out what you need to know about customers
and prospects.” Managing Print Sales, June 1984. 4 pp.

“How to get management to act on marketing proposals.”
Practical Marketing for Printers. Two-part series. July and
August 1987. 8 pp.

“How to get testimonials from customers—and how to use
them to get more sales.” Successful Print Sales, June 1990.
4 pp.

“How to get testimonials from customers.” Successful Print
Sales, September 1986. 3 pp.

“How to get the most from unsuccessful quote reports.”
Managing Print Sales, two-part series, May-June 1987. 5

“How to get valuable customer information—from your
own employees [in-plant focus groups].” Managing Print
Sales, Three-part series, February-April 1990. 12 pp.

“How to overcome two barriers to printing sales success:
sales resistance and sales objections.” Successful Print
Sales, May-June 1988. 8 pp.

“How to retain key accounts when buyers or salespeople
leave.” Managing Print Sales, September to October
1988. 8 pp.

“How to sell extra services.” Successful Print Sales, three-part
series, May-July 1987. 12 pp.

“How to sell printing when an in-plant [shop] is involved.”
Successful Print Sales, February 1992. Reprinted in Print-
ing Industries of America Sales & Marketing Advisory.
March 1993. 2 pp.

“How to use credit policies for better print selling.” Successful
Print Sales, September 1992.

“Ideas for selling to educational and non-profit organiza-
tions,” Managing Print Sales, July 1988.

“If [in-house] office services rival the [commercial] printer,
how can opportunities be revealed¢” [How printers can
gain sales from customers' in-house print operations.]
Printing News. August 26, 1989. 2 pp.

“Image building activities can boost sales.” Managing Print
Sales, February 1989. 4 pp.

“Improve efficiency of your sales team with a sales action
plan and calendar.” Managing Print Sales, December
1983. 4 pp. Revised and reissued in the same publication
in September 1989.
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“Improve sales effectiveness with better presentations.”
Managing Print Sales, November 1989. 4 pp.

“In-house focus group can provide revealing data on firm's
customers.” Printing News, two-part series, August 29-
September 5, 1987

“In-plant printing shops: rivalry or opportunity¢” Practical
Marketing for Printers, June 1989. 4 pp.

“Is your printing company " customer-oriented¢' How to get
the customer's wishes into selling practices.” Practical
Marketing for Printers, August 1991. 6 pp.

“Job descriptions for marketing managers.” Practical Market-
ing for Printers, June 1987. 4 pp.

“Keep old customers from getting stale or drifting away.”
Successful Print Sales, January 1992.

“Key account selling.” Successful Print Sales, three-part series.
June-August 1984. 12 pp.

“Key account selling and consultative selling are still tops for
sales efficiency.” Successful Print Sales. Four-part series.
January through April 1988. 16 pp.

“Learn how to spot undesirable customers.” Managing Print
Sales, Two-part series, March-April 1984. 8 pp.

“Literacy and communication problems: what they mean to
printing sales.” Practical Marketing for Printers, July 1988.

“Look at the magazine industry to see where the printing is.”
Practical Marketing for Printers, September 1987. 4 pp.

“Look at what competitors are doing; get your employees to
turn up data.” Printing News, September 9 and 16, 1989.
Two-part series. 4 pp.

“Look to magazine industry for marketing pointers.” Practi-
cal Marketing for Printers, November 1983. 4 pp.

“Magic word is database — what it means to sales and mar-
keting managers.” Practical Marketing for Printers, Sep-
tember 1985. 4 pp.

“Make quality part of your marketing emphasis.” Practical
Marketing for Printers, January 1990. 4 pp.

“Make sure you're ready to negotiate before the face-to-face
encounter.” Printing News, September 3, 1988.

“Market focus: take a look at the computer software indus-
try.” Practical Marketing for Printers, December 1986. 4
pp-

“Market segmentation puts printers in control of their sales
destiny.” Practical Marketing for Printers, Two-part se-
ries, June-July 1991. 12 pp.

“Marketing concept must guide selling.” Printing News, April
14 1984.

“More about [sales] phobias.” Managing Print Sales, Novem-
ber 1989. 1 p.

“More accurate sales forecasts are possible.” Practical Market-
ing for Printers, December 1987. 4 pp.

“More free marketing help on library shelves.” Printing News,
February 5, 1990. 2 pp.

“Most quality problems can be prevented by sales alertness
and action.” Successful Print Sales, October 1990. 4 pp.

“New generation of marketing skills.” Printing News, Novem-
ber 12, 1983.

“A new look at career plateaus and what they mean to the
printing sales organization.” Managing Print Sales,
May-June 1988.

“New sales style categories help managers provide better
training and supervision.” Managing Print Sales,
October-November 1987.

“New time management suggestions for busy sales manag-
ers.” Managing Print Sales, October 1989. 4 pp.
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“Notes on gifts to your customers.” Successful Print Sales, De-
cember 1984. 2 pp.

“Plant capacity is another measure of company sales poten-
tial.” Practical Marketing for Printers, January 1988. 4 pp.

“Positioning: how customer perceptions mold competitive
advantages.” Practical Marketing for Printers, August
1988. 4 pp.

“Pricing against competition—your toughest marketing
challenge.” Practical Marketing for Printers, June 1990. 4

“Pricing for better profits: a look at alternate pricing meth-
ods.” Practical Marketing for Printers, April 1990. 4 pp.

“Pricing in the printing industry: how the price list fits in.”
Practical Marketing for Printers, March 1990. 4 pp.

“Priming sales and marketing to ride the recovery tide.” Na-
tional Association of Printers and Lithographers, August
1983. 11 pp.

Print Marketing Planning for Results. A monograph and
workbook on how to create a company market plan.
Printing Industries of America Print Managers Series,
1990. 56 pp.

“Printers can improve sales effectiveness and results with
better presentations.” Two-part series. Successful Print
Sales, July and August 1992. 6 pp.

“Printers gain marketing advantage with a customer news-
letter.” Practical Marketing for Printers, December 1991. 6

pp-

“Printers need database management for power selling and
marketing.” Practical Marketing for Printers, November
1991. 6 pp.

“Printers need more and better self-advertising campaigns.”
Managing Print Sales, January 1990. 4 pp.

“Printers on the air: a new way to get your company's name
around.” Practical Marketing for Printers, October 1983. 3

pp-

“Printers should never take their marketing wisdom for
granted.” Practical Marketing for Printers, June 1992. 2
Pp-

“Printers use customer/prospect surveys to gain marketing
data.” Practical Marketing for Printers, July 1992. 4 pp.

“Printing sales and marketing to ride the recovery tide.” Na-
tional Association of Printers and Lithographers, August
1983

“Product differentiation — what it means to printing compa-
nies.” Practical Marketing for Printers, July 1986. 4 pp. Ex-
panded to 6 pp. in February 1990 issue.

“Professionalism in sales.” Successful Print Sales, three-part
series, March-May 1985. 9 pp.

“Promote your company with a customer newsletter.” Man-
aging Print Sales, April 1989. 4 pp.

“A proven formula for print sales: sell to key accounts and
add the magic word " consulting'.” Successful Print Sales,
August 1991.

“Public relations as part of the printer's marketing effort.”
Practical Marketing for Printers. Two-part series, October
and November 1987, also October-November 1990. 9

“Quality concept eludes many printers in search for sales
growth.” Practical Marketing for Printers, April 1992. 3
pp-

“Researching special markets: catalog printing will re-
bound.” Practical Marketing for Printers, May 1992. 4 pp.

“Reasons why people buy printing reveal how to change
sales tactics.” Successful Print Sales, October 1988. 4 pp.
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“Role playing: if they can act, they can sell better.” Managing
Print Sales, April 1988.

“Sales and marketing decisions are easier using two-
dimensional analysis methods.” Practical Marketing for
Printers, January 1991. 6 pp.

“Sales and marketing management find computer an invalu-
able tool.” Printing News, May 16, 1987.

“Sales calls and business letters: two partners in print sales
success.” Successful Print Sales, June 1989. 4 pp.

“Sales come again and again thanks to follow-up calls.” Suc-
cessful Print Sales, August and September 1988. 8 pp.
“Sales incentives have become staples in effort to inspire

greater sales.” Managing Print Sales, November 1990. 4

“Sales performance audits help printers evaluate selling
problems.” Successful Print Sales, July 1991. 4 pp.

“Sales persistence: treading the fine line between assertive
and aggressive—Part 2" Managing Print Sales, January
1991. 6 pp.

“The sales/production interface: turning foes into friends.”
Successful Print Sales, March 1990. 4 pp.

“Sales professionalism.” Successful Print Sales, February to
April 1989. 12 pp.

“Sales responsibility for handling customer property.” Suc-
cessful Print Sales, December 1989. 4 pp.

“Sales training — the toughest job for printing industry sales
managers.” Successful Print Sales, April 1991. 4 pp.

“Salespeople and credit-the most misunderstood connec-
tion.” Successful Print Sales, November 1985. 4 pp.

“Self-advertising helps printers beat down sales resistance.”
Practical Marketing for Printers, March 1992. 4 pp.

“Self-exam for unsupervised salespeople.” Successful Print
Sales, June 1992.

“Sell to the burgeoning computer software industry.” Practi-
cal Marketing for Printers, May 1984. 4 pp.

“Selling from a price list — some pros and cons.” Practical
Marketing for Printers, February 1987. 4 pp.

“Selling phobias: how to help salespeople overcome them.”
Managing Print Sales, July 1989. 4 pp.

“Selling printing by contract.” Successful Print Sales, February
1992.

“Selling that extra color through its psychological impact.”
Successful Print Sales, December 1984. 2 pp.

“Selling the concepts of marketing isn't easy when you wear
both sales and marketing hats.” Practical Matketing for
Printers, June 1985. 4 pp.

“Selling to nonprofit organizations.” Successful Print Sales,
January 1985. 4 pp.

“Selling to purchasing agents—not as easy as it seems.” Suc-
cessful Print Sales, March 1987. 4 pp.

“Selling to purchasing agents isn't what it used to be.” Man-
aging Print Sales, February 1991. 4 pp.

“Selling to startup businesses: some tips and pointers.” Suc-
cessful Print Sales, November 1986. 4 pp.

“Should you give customers a gift¢” Successful Print Sales, Oc-
tober 1992.

“Small business is where it's happening.” Practical Marketing
for Printers, July 1984. 4 pp.

“Smart hints on advertising can win customers!” Successful
Print Sales, two-part series, February-March 1985. 6 pp.

“Some pointers about using letters in combination with sales
calls.” Successful Print Sales, October 1985. 4 pp.

“Some useful guidelines for selling color.” Successful Print
Sales, October-November 1989. 8 pp.
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“Start a formal program to monitor your competitors.” Man-
aging Print Sales, November to December 1988. 8 pp.

“Study your markets using County Business Patterns.” Prac-
tical Marketing for Printers, July-August 1989. 8 pp.

“Tap a new source of printing sales: barter your unsold ca-
pacity.” Successful Print Sales, May 1991, 4 pp.

“Telephone jitters.” Successful Print Sales, March 1992.

“Time management-the key to getting more out of selling
efforts.” Successful Print Sales, June 1986. 4 pp.

“Time to begin using a marketing database.” Practical Mar-
keting for Printers, April 1988. 4 pp.

“Time to computerize every phase of printing sales manage-
ment!” Managing Print Sales, May 1990. 4 pp.

“Tips for better presentations.” Successful Print Sales, April
1986. 4 pp.

“Top companies set good examples for other sales manag-
ers.” Managing Print Sales, March 1988.

“Trade customs are the bedrock for solid printing sales.” Suc-
cessful Print Sales, April 1992.

“Traits printing buyers say they admire in top salespeople.”
Successful Print Sales, June 1992. 3 pp.

“Understanding non-profit attitudes essential to better
sales.” Managing Print Sales, August 1988. 4 pp.

“Undesirable customers—identify them and drop them.”
Successful Print Sales. Two-part series, April-May 1990. 8

“Unsuccessful quote reports: a marketing gold mine.” Practi-
cal Marketing for Printers, October 1985. 4 pp.

“Use a focus group to get more facts about your customers
and their needs.” Practical Marketing for Printers, August
1985. 4 pp.

“Use a newsletter to promote your company.” Managing
Print Sales, January 1985. 4 pp.

“Use market research to achieve higher sales.” Practical Mar-
keting for Printers, two-part series, September-October
1984. 8 pp.

“Use psychology in self-advertising.” Managing Print Sales,
February 1985. 4 pp.

“Use the market segmentation concept to improve market-
ing and sales plans.” Practical Marketing for Printers, Oc-
tober through December 1988. 12 pp.

“Use time management methods to get more sales.” Success-
ful Print Sales, January 1989. 4 pp.

“Use videotape to show customers what your printing plant
can do.” Successful Print Sales, March 1992.

“Using County Business Patterns for market research.” Prac-
tical Marketing for Printers, two-part series, April-May
1985. 8 pp.

“Using personalized letters to open doors to new sales.”
Managing Print Sales, two-part series, July-August 1987.
8 pp.

“Valuable lessons from the PIA Marketing Excellence
Awards Program.” Practical Marketing for Printers, June
1984. 4 pp.

“Value-added services can turn lead into gold.” [Book re-
view]. Printing News, April 26 2004.

“Walking away from unprofitable business—why printers
must do it.” Practical Marketing for Printers, January
1992. 3 pp.

“Want better results from market research¢ Try planning
'backwards'!” Practical Marketing for Printers, September
1989. 4 pp.
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“Want to know more about client needs¢—Ask them with a
survey.” Practical Marketing for Printers, December 1984.
4 pp.

“Ways to close a sales presentation.” Successful Print Sales,
November 1984. 4 pp.

“What a sales performance audit can do for your company.”
Managing Print Sales, two-part series, February-March
1987. 6 pp.

“What customer financial people do.” Successful Print Sales,
September 1992.

“What is your company's real sales potential¢” Practical Mar-
keting for Printers, March 1984. 4 pp.

“What role does marketing play in printing quality control¢”
Practical Marketing for Printers, July 1990. 4 pp.

“What you need to know about credit.” Successful Print Sales,
July 1989. 4 pp.

“What's the difference between good salespeople and great
ones¢” Successful Print Sales, May 1986. 3 pp.

“When it's time to hire a new salesperson.” Managing Print
Sales, May 1989. 4 pp.

“When new businesses open, print sales are sure to follow.
Successful Print Sales, November 1990. 2 pp.

“When printing sales go up, give due credit to marketing.”
Practical Marketing for Printers, October 1992. 4 pp.
“When sales managers have to negotiate.” Managing Print

Sales, September 1987.

“When should managers go out and sell¢” Managing Print
Sales, March 1988.

“When the sales manager is the marketing manager, too!”
Practical Marketing for Printers, December 1989, 4 pp.

“When third parties get involved: keeping jobs trouble-free.”
Successful Print Sales, September 1990. 4 pp.

“When the customer is angry.” Successful Print Sales, Decem-
ber 1985. 4 pp.

“Who is to blame when customer service fails¢” Managing
Print Sales, January 1988.

“Who needs a customer service representative¢—You do!”
Managing Print Sales, July 1984. 4 pp.

“Why be just a good salesperson when you could be a great
one¢” Successful Print Sales, February 1990. 4 pp.

“Why follow-up calls are so important.” Managing Print
Sales, two-part series, September-October 1984. 8 pp.

“Why printing companies need customer service positions.”
Managing Print Sales, December 1987.

“Why sales managers go astray.” Managing Print Sales, Sep-
tember 1985. 2 pp.

“Winning the satisfied customers away from other printers.”
Successful Print Sales, January 1992. 3 pp.

“With care and practice in planning, time becomes greatest
selling asset.” Printing News, August 22, 1987.

“You may find a new sales assistant ready at hand in your fax
machine.” Printing News, June 17, 1989. 2 pp.

WORD PROCESSING AND OFFICE
AUTOMATION

“Advantages of word processing programs.” Based on BR's
presentation to Meeting Industry Microcomputer Us-
ers' Group, New York. MIMUG Newsletter, June 1984.

“A few questions before you start.” In Command, 1984.

“Calendars and schedules: how your word processor can
help.” In Command, 1987.

“Care and handling of floppy disks.” In Command, 1984.

“Cleaning up the floppy disk jungle.” In Command, 1987.

Phone 401-559-2960
brettrutherford@cox.net



“Common word processing errors.” In Command, 1984.

“Creative use of headers and footers.” In Command, 1987.

“Database programs can add power to word processing.” In
Command, 1987.

“Do your skills need a refresher¢” In Command, 1987.

“Electrical problems and your word processor.” In Command,
1987.

“File less by keeping electronic archives.” In Command, 1987.

“Filing on floppy disks.” In Command, 1984.

“First thing in the morning.” In Command, 1984.

“Getting help on word processing problems.” In Command,
1985.

“Getting the most from your dot matrix printer.” In Com-
mand. 1987.

“Guarding computers, databases, electronic equipment from
erratic power flow damage.” National Association of
Printers and Lithographers, December 1986.

“Handling block maneuvers.” In Command, 1984.

“Hands off' typing and editing.” In Command, 1984.

“Here's how to input word processed manuscript for best
typeset output.” Printing News, November 7, 1987.
“How long should it take: scheduling WP activities.” In Com-

mand, 1986.

“How to save time typing forms.” In Command, 1985.

“Hyphenation without headaches.” In Command, 1984.

“I need a thousand copies of this.” Administrative Manage-
ment, September 1982, pp. 45-48.

“The importance of formatting.” In Command, 1984.

“In-house printing offers many new options.” Office Admin-
istration and Automation, August 1985.

“In-house printing: more options, more flexibility.” Office
Administration & Automation, July 1984.

“Let the word processor check your spelling.” In Command,
1985.

“Maintaining an efficient file system.” In Command, 1984.

“Make friends with your word processor.” In Command,
1985.

“Making the most of 'search and replace'.” In Command, 1984.

“Making the most of special print features.” In Command,
1985.

“Making the most of the CRT screen.” In Command, 1985.

“More about floppy disks and disk drives.” In Command,
1987.

“Pagination made easy.” In Command, 1985.

“Personal computers mean business.” Vectors, August 1982.

“Planning pays off in mailing lists.” In Command.

“Preparing documents for typesetting.” In Command, 1985.

“Proofreading and editing skills.” In Command. 1985.

“Rosters and lists the easy way.” In Command, 1987.

“Sharing a printer.” In Command, 1985.

“Taking care of your word processor.” In Command, 1985.

“Taking the aches and pains out of your work.” In Command,
1984.

“Temperamental printers.” In Command, 1985.

“Things to do before you type.” In Command, 1984.

“Three ways to print your jobs.” In Command, 1985.

“Tips for trouble-shooting.” In Command, 1984.

“Tips for typing long documents.” In Command, 1985.

“Typing multi-column documents.” In Command, 1985.

“Understanding your operating system.” In Command. 1985.

“User-defined keys mean less typing.” In Command, 1985.

“Using your daisy wheel printing capabilities.” In Command,
1987.
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“When — and how — to make copies of files.” In Command,
1985.

“Word processing after one year — a checklist.” In Command,
1987.

“The word processing cycle.” In Command, 1985.

“Word processing for printers.” Vectors, two-part series,
September-October 1982.

“Working with two files at one time.” In Command. 1987.

“Your creativity pays dividends.” In Command, 1984.

PRINTING EXHIBITIONS, EVENTS

“Ad Production Club gets big picture on printing for outdoor
billboards.” Printing News, October 27, 1984.

“Advance report on GRAPH EXPO East shows role of micro-
processors.” Printing News, September 18, 1982.

AGA 43rd Annual Printing Exhibition. Three-part, detailed
coverage of more than 100 winning printing specimens
on display in New York. Specimens reviewed and ana-
lyzed by BR without consultation with competition
judges. Printing News, April-May 1985.

AGA 44th Annual Printing Exhibition. Three-part, detailed
coverage of more than 100 winning printing specimens.
Printing News, April-May 1986.

AGA 45th Annual Printing Exhibition. Three-part, detailed
coverage of more than 100 winning printing specimens.
Printing News, April-May 1987.

AGA 46th Annual Printing Exhibition. Three-part, detailed
coverage of more than 100 winning printing specimens.
Printing News, April 1988.

AGA 47th Annual Printing Exhibition. Three-part, detailed
coverage of more than 150 winning printing specimens.
Printing News, April 1989.

“Annual expo highlights Quick Printing's success.” Printing
News, October 15, 1990.

[AGA 48th Annual Printing Exhibition.] “How good are
metro area printers¢ If seeing is believing, you’ll find the
answer at AGA’s Graphic Arts Exhibition.” Printing
News, April 16, 1990. 3 pp. Description of winning con-
test entries.

[AGA 49th Annual Printing Exhibition.] “See metro area
printing in top form at AGA Exhibition until April 19.”
Printing News, April 8, 1991. 3 pp.

[AGA 51st Annual Printing Exhibition.] “Metro printers
strut their stuff.” Printing News, May 31, 1993.

“AGC solidifies further plans for next month’s Graphic Com-
munications Day; Xerox will show its DocuColor
iGen3,” Printing News, October 7, 2002. 3 pp plus
sidebar.

“Astounding array of new technologies.” Printing News, Sep-
tember 22, 1984.

“Attorney addresses GNJGG on intricacy of state sales tax
laws.” Printing News, November 23, 1985.

“BookTech reveals a broad array of oprtions to printers, pub-
lishers.” Printing News and Printing News On-Line, Febru-
ary 26, 2001.

“City council head predicts improved climate for N.Y.C.”
Printing News, November 19, 1983.

“Crowds gathered at TypeX to greet new IBM PC and Apple
Macintosh.” Printing News, April 25, 1987.

“Electronic prepress at Time, Inc.” Printing News, October 22,
1983.

“Graph EXPO ‘84 West buyers need sharper focus on produc-
tivity.” American Printer, January 1984.
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“Gravure conference turns attention to paper making and
wider presses.” Three-part detailed series in Printing
News, May 1989.

“Industry leaders voice confidence at 14th Annual NAQP
convention and Quick Print Expo.” Instant Printer, No-
vember 1990.

“Industry trends of the future.” Printing News, October 8,
1983.

“Ingenious production approaches abound in Graphic Arts
Exhibition.” Printing News, April 18, 1987.

Interview with E. Richard Zimmerman, board chairman of
Association of the Graphic Arts. Printing News, Decem-
ber 17, 1983.

“Litho Club hears how new equipment alters profile of the
industry.” Printing News, November 2, 1985.

“Look Ma, no wires! says Apple Computer at MacWorld
event.” Printing News, August 2, 1999. 3 pp.

“Macworld focuses on the continuing convergence of mac,
PC capabilities,” Printing News, July 20, 1998. 3 pp.

“Mills welcome designers to Lindenmeyr Munroe's show-
case.” Printing News, October 12, 1992.

“Navigators dedicate Franklin Night to specialties for print
production. [A review of thermography, foil embossing
and retouching.] Printing News, October 10, 1987.

“Navigators, PEPMC hear speakers on solving production
challenges.” Printing News, December 1, 1984.

“Navigators' technical session.” Printing News, October 8,
1983.

“Opti-Copy, text and image projection.” Printing News, De-
cember 8, 1984.

“Our real competition is other media, notes Donnelley chair-
man John Walter.” Printing News, April 30, 1990. 2 pp.

“Print buyers put on more graphic arts muscle as PC Expo
showcases new scanners, printers.” Printing News, July
13, 1998. 3 pp.

“Print Outlook foresees a good year despite fresh economic
uncertainty.” Printing News, January 6, 1988.

“Print/New Jersey's first meeting.” Printing News, December
8, 1984.

“Print Outlook Conference offered triple view of business
prospects.” Printing News, December 20, 1986.

“Printing Week achieves new high.” Printing News, January
26, 1985.
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Quick Print Expo, Boston MA, July 1988. Coverage and in-
terviews under contract to Quick Print Expo manage-
ment. Articles released as press release material to vari-
ous magazines.

“Quick Printing Expo and convention in Boston was NAQP's
largest yet.” Two-part series. Printing News, August 20
and August 27, 1988.

“Reasons for success cited by Stettinius.” Printing News, Oc-
tober 15, 1983.

“Revolutionary laser font technology unveiled.” Printing
News, September 29, 1984.

“Robert Rosen gives LIMNY his view of plant mergers with
accent on the positive.” Printing News, December 2,
1989, 2 pp.

“Seybold scrutinizes technology turmoil — where will it
lead¢” Printing News, September 21, 1998. 3 pp.

“Sneak preview of GRAPH EXPO show.” Printing News, Sep-
tember 25, 1982.

“System Brunner explained.” Printing News, December 3,
1983.

“PIMNY's Top Management Conference.” Three-part series.
Printing News, October 22, October 29, and November 5,
1983.

“Print buyers put on more graphic arts muscle as PC Expo
showcases new scanners, printers,” Printing News, July
13, 1998.

“Technical sessions at gravure parley [Gravure Association
of America] focus on water-based inks and GCR.” Print-
ing News, May 20, 1989, 4 pp.

“Top management parley.” Printing News, October 22-
October 29, 1983.

“Wide screens, mice, laser printers, miles of cable, dazzled
TypeX viewers.” Printing News, May 2, 1987.

“With updated name, NAPL seeks to win individual mem-
bers.” Interview with execs of NAPL. Printing News,
June 21, 1999. 4 pp. with sidebar of association’s history
since 1933.
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OTHER PROJECTS

Catalogs and promotion materials for the Executive Certifi-
cation Program (ECP) of National Association of Print-
ers and Lithographers, 1985-1986. Extensive consulting
with program director and graduate school faculty in-
cluding editing of trade press articles prepared by mar-
keting professors.

Editor and principal writer for PrintCatalog, the first detailed
catalog of the publications of Printing Industries of
America. Project involved reviewing and selecting from
among some 600 published items. Issued 1985.

Editor, PrintEd Letters, a member service newsletter of Print-
ing Industries of America, 1985-1986.

Contributing editor, Productivity Plus: The Practical Newsletter
for Graphic Arts Waste & Spoilage Measurement & Con-
trol. 1983-1984. Printing Industries of America.

Editor, Managing Print Sales, A monthly newsletter for print-
ers, by Printing Industries of America, 1983 to 1990
(publication merged with Successful Print Sales).

Editor, Successful Print Sales, A monthly newsletter for print-
ers by Printing Industries of America, 1983 to 1992.
Editor, Practical Marketing for Printers, a monthly newsletter
for printers by Printing Industries of America, from Sep-

tember 1983 to the end of 1992.

Editor, Vectors: New Technology for Printing and Publishing Ex-
ecutives. Published from 1982 to 1985 by Printing Indus-
tries of America.

Contributing editor: Printing News, 1982 to 2004.

Editor, “Things from Afield,” a twice monthly column in
Printing News, October 1989 to 1992.

Editor, “Ideas for Action” pages of Quarterly Business Indica-
tor Report, National Association of Printers and Lithogra-
phers, 1986-87.

Editor, New Equipment, Products and Technology Newsletter,
National Association of Printers and Lithographers,
1974-75.

Editor, In Command. A series of 48, 4-page training newslet-
ters for word processing operators, co-authored with
Jane Madson. The Economics Press. 1984 to 1989.

TEACHING AND CONSULTING

WebCT Consultant, University of Rhode Island, Fall 2004
through Summer 2005, developing web content for
on-line courses, assisting instructors with technology is-
sues, and assisting students with computer problems.

Internet consulting, writing and editing for ID Brands, Inc., a
marketing business with offices in New York and Provi-
dence, since April 2004.

Consulting projects with a Manhattan directory publisher
including conversion of data from mainframe computer
to PCs; selection, installation and networking of PCs;
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training staff in word processing and database manage-
ment software; creation of custom database applica-
tions for publishing, advertising sales and other func-
tions. Ongoing project to lead to complete desktop pro-
duction of directories and integration of all computer
activities at two business locations.

Word processing, database management and desktop pub-
lishing consulting engagements with trade associations,
in-plant printing plants, design studios and publishers.
Selected equipment, trained operators, and created
automated correspondence systems.

Consultant to several small press publishers on design, type-
setting, printing and bindery.

Instructor, Evening School, Printing Industries of Metropoli-
tan New York, Spring Semester 1984, Seminar in “Word
Processing for Printers.”

Seminars for American Society of Association Executives,
November 1983 and April 1984: “Word Processing for
Meeting Planners,” and “How to Buy Printing.”

Promotional and consulting engagements for Technical and
Education Center of the Graphic Arts, Rochester Insti-
tute of Technology.

Seminar for Meeting Industry Microcomputer Users Group,
New York, March 1984.

Consultant to United Nations Personnel Division; with Don
Merit, created personnel examinations for testing print-
ing knowledge of employees seeking advancement to
management positions.

Speaker at national and regional conferences of National As-
sociation of Printers and Lithographers, Southwest
Litho Clinic, Typographers Association of New York,
Long Island Graphic Arts Association, American Society
of Association Executives, Gravure Association of
America, and others.

Lecturer on “Elbert Hubbard and the Roycrofters,” Provi-
dence Public Library Arts & Crafts Symposium, 2002.

Lecturer on “Edgar Allan Poe and Sarah Helen Whitman” in a
series sponsored by the Providence Athenaeum and the
Rhode Island Council on the Humanities, April 2003.

Lecturer on “Illustrated editions of Edgar Allan Poe,” at the
John Carter Brown Library, Brown University, for the
John Russell Bartlett Society, April 2003.

Guest lecturer on “H.P. Lovecraft and the Horror Film,” and
“Edgar Allan Poe in Providence” at New England Insti-
tute of Art (AI), Brookline Village, Mass, 2003 and 2004.

Informal talks and presentations on many literary and musi-
cal topics including: H.P. Lovecraft, Chinese art and Chi-
nese opera, the music of Gustav Mahler, Edgar Allan
Poe, classical music, horror and Greek mythology, and
other topics.
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